
The Influence of Hip Hop
on Listener’s Thinking and Behavior: 
A Challenge to Hip Hop Based Pedagogy

In a study of the relationship  
between hip-hop and domestic 
violence, Cundiff (2013) found a 
positive correlation between hip hop 
consumption and misogynistic 
thinking.

In a qualitative content analysis of popular music, 
Primack, Nuzzo, Rice, and Sargent (2012) found 
that 1 in 5 songs had explicit references to alcohol. 
Of these explicit references, the majority were 
positive references. The references also associated 
alcohol with: wealth, sex, partying, other drugs and 
with vehicles.
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In a study of the impact of rap music video exposure 
on health risk behavior (Wingood et al., 2003, p. 438), 
researchers found that: 

Hip hop messaging is 
inordinately violent 
(Jones, 1997)

“…adolescents who had 
greater exposure to rap 
music videos were 3 
times more likely to have 
hit a teacher.

Although the researchers 
examined songs from multiple 
genres, the majority of songs 
that made reference to alcohol 
were in the genres of rap (63%) 
or R&B/hip hop (24%).

In a study of the prevalence of alcohol brand 
references, researchers found that music 
characterized as “urban” had the highest 
percentage of alcohol references and the 
references are overwhelmingly positive or 
neutral (Siegel et al., 2013).

x2.5 More than 2.5 
times as likely to 
have been 
arrested.

x2 2 times as likely to have 
had multiple sexual 
partners.

x1.5
And more than 1.5 times 
as likely to have acquired 
a new sexually transmitted 
disease, used drugs, and 
used alcohol over the 
twelve-month follow-up 
period.”

Hip hop messaging is inordinately 
misogynistic (Hunter & Soto, 
2009).

Hip hop consumption correlates positively with 
materialism and conspicuous consumption 
(Podoshen, Andrzejewski, & Hunt, 2014).

Females 
exposed to hip 
hop are more 
receptive of 
dating violence 
(Johnson, 
Adams, 
Ashburn, & 
Reed, 1995).

Exposure to hip hop 
predisposes young African 
American males to be more 
accepting of violence and less 
confident in academic pursuits 
(Johnson, Jackson, & Gatto, 
1995).

College students exposed to hip 
hop reflect more misogynistic 
attitudes (Kistler & Lee, 2010).

11 Among middle school students, 
hip hop leads to an overvaluation 
of material possessions and the 
ability to entertain and an 
undervaluation of intellectual 
behavior (Davis, 2014).
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(ES)2 STEM Learning Lab
The (ES)2 STEM Learning Lab conducts 
research and develops educational 
materials centered around the STEM 
learning of students of African descent.


